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Introduction

Considering an MBA?

“My MBA has given me confidence
in my ability to analyze financial
reports, create complex models,
and write business plans, while

my military experience gave me

the foundation to raise all the skills
I learned in the MBA program to

the next level.”

Business Development Manager
International Operations

3mM®



"When combined,

military and MBA

credentials increase
your earning

potential."

The Military MBA Advantage

"Approximately 75 percent of recruiters* cited leadership potential as a
critical attribute in MBA graduates—yet one of the most elusive. According
to recruiters, many graduates come equipped with great finance skills and

knowledge, yet few have the aptitude for team leadership and influence.”

“MBA Programs Focus on Leadership Skills”

www.militarymba.net



Meet John Frederick

Assistant VP, Wachovia® Bank, N.A. (Commercial)

West Point 1996, MBA William and Mary 2003
As Relationship Manager for large corporate
accounts with $15 million to $1 billion in
annual revenues, John advises companies on
managing loans and cash accounts.

www.militarymba.net

“The MBA opened many
doors for me, and when
it came to competing
against other MBAs for
the same position, my
military service helped
me close the deal. It
provided the quantifiable

real-world experience and

leadership qualities

companies were looking
for, which gave me a leg

up on everyone else.”

John Frederick
Asst. Vice President

Wachovia® Bank, N.A.




"I don't think a day goes
by that | don't use some
of the leadership skills |
learned in the Navy.

One of the things any
branch does is teach
leadership the way no
organization does. [The
armed forces] is kind of
our preferred supplier for
talent because people are
so well-educated,

so well-trained."

Anthony Earley
CEO of DTE Energy®

Positioned for Success

www.militarymba.net



Meet Lieutenant Colonel Andy Rogers

Chief, Enterprise Interoperability and Future Capabilities
Currently deployed in Kuwait in support of troops in Iraq,
Afghanistan, and the Horn of Africa

BS Computer Science 1983, MBA 1992

www.militarymba.net

"Being successful is
more than accomplishing
the mission; in tight
fiscal times, it requires
balance between mission

and efficiency."

Andy Rogers

Lieutenant Colonel




Is the MBA Right for Me?

Most MBA schools offer
financial aid, especially

for well-qualified

applicants such as

officers.

www.militarymba.net




The steps outlined below will help you understand the timeline and process involved in moving forward with your MBA degree.

INTEREST INTENT COMMITMENT

2 Years Out 18 Months - 2 Years Out 18 Months Out 12 Months Out 9 Months Out 6 Months Out

HELPFUL RESOURCES

Helpful resources related to Web sites, message boards, tools, and
specific topics of interest such as transition, tuition assistance,
employer organizations, recruiters, networking, MBA schools, and
assessments are available at www.militarymba.net/mbaresources.html.

Be sure to visit often for the latest updates and information.



Research on Military Officers

www.militarymba.net
« Officers as Successful MBAs
Value of MBA

*Employment Data
Survey Report

What Types of MBA Programs Are Available?

Type

Two Years, Full Time

One Year, Full Time

Part Time

Executive

Joint/Dual

Online

Description

Four semesters, or six quarters, taken over two years.

School is a first priority. Most students do not work full time.
Students need defined career goals for greatest return on investment.
Students have resources to devote majority of time to study.

Can be time- and money-intensive.

Typically 11 to 16 months.
Very rigorous admissions requirements.
School is a first priority. Most students do not work full time.

Courses scheduled throughout year. Often spread out over longer
duration.

Can take up to four to five years to complete.

Many offer same specialization opportunities as full-time programs.
Courses often scheduled outside of regular working hours.

Typically completed during evenings and weekends over two years.
Designed specifically to enhance the careers of working business pro-
fessionals, managers, and executives.

For individuals wanting to update general management skills to pre-
pare for advancement.

Many take three to four years to complete.
MBA is partnered with another graduate program.
Can take less to complete than two separate degrees.

Typically self-paced.

24/7 access provides easy scheduling for those who work full time.
Many online MBA professors are active business professionals.
Can cost considerably less than traditional programs.

www.militarymba.net



How to Properly Plan Your Career

Whether moving up the ranks or transitioning into a career
in business, an MBA can help you succeed. Now is an ideal
time to set career goals and evaluate your options for

achieving them.

A number of resources are available to help you take the
next step. Register at www.militarymba.net/planner.html

for downloads and links to—

e profile and network with successful military MBAs in
business and the armed forces;
* use CareerLeader” to plan your career and most effectively

use an MBA degree;

* evaluate MBA schools, programs, and concentrations that

are right for you; and

e register and prepare for the GMAT® test.



The Military MBA Planner For Military Officers is brought to you by the Graduate
Management Admission Council® and Military MBA. The purpose of their partnership is to
improve access to information and resources for military officers interested in getting a
Master of Business Administration (MBA) degree. The MBA Planner is just one of the
resources available to help military officers make informed decisions about the MBA and

their career plans.

Graduate

Creating Access to Graduate Business Education™

Graduate Management Admission Council®

The Graduate Management Admission Council” is the international, not-for-profit associa-
tion behind the Graduate Management Admission Test” (GMAT®) used by nearly 2,000 busi-
ness schools and 220,000 prospective MBA students each year for admission into MBA
degree programs. GMAC® has formed a strategic partnership with Military MBA to provide

services to further create access to graduate business education.

mba
Military MBA

Military MBA is an education and employment network set up specifically to assist military
officers in obtaining and applying their MBA graduate degree for greater career advancement.

For more information, or to register, go to www.militarymba.net.

3M° is a registered trademark of the 3M Company. DTE Energy” is a registered trademark of Detroit
Edison Company. GMAC®, GMAT®, Graduate Management Admission Council®, and Graduate
Management Admission Test® are registered trademarks of the Graduate Management Admission Council®
(GMAC"). CareerLeader” is a registered trademark of Peregrine Partners. Wachovia® is a registered trademark
of Wachovia” Bank and Trust Company. Wall Street Journal® is a registered trademark of Dow Jones, LP.
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